COUNCIL
POLICY

Title: Social Media No. 1.14
Approval Date: April 28, 2025 Section: Information Services
Amended Date: Motion No. 25-089

Purpose

This policy recognizes Council’s strategic goal of effective community engagement and
communication through the objectives of implementing the 2024 Communication Strategy and
encouraging stronger community engagement.

The objectives of the 2024 Communication Strategy include
1. Improve external communications with residents, businesses, and other community
stakeholders through strategic and proactive communication.
2. Improve quality of communication through effective use of communication tools and
tactics, consistent standards for writing, and adherence to visual identity standards.
3. Support elected officials by distributing timely, relevant, and current information to
residents.

The purpose of this policy is to establish principles and standards that reflect Council’s goals for
public communication that guide staff who have been assigned the responsibility of providing
public information through Village social media channels.

This policy recognises that the Village has limited staff and financial resources to provide public
information through social media.

This policy does not apply to the personal accounts of Council members or staff.

Policy

The Village will use social media to share regular, proactive and clear information of community
interest about Village governance, services, programs, initiatives, notices, and employment

opportunities that link back to the Village website for detailed information.

Social media channels will be used to direct service requests and inquiries to the Village office and
to encourage community engagement through a dedicated online engagement platform for
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featured projects and initiatives. Commenting will not be enabled on social media posts and
channels. The Village will only use social media channels without commenting

Social media channels may be used to share regional government information on regional services
to the Cumberland community, such as regional parks and trails, and emergency management.

Information shared on social media channels will be legitimate, accurate, reliable and accessible.
Social Media Channels
Village Social media channels will include

e Village of Cumberland Facebook
e Village of Cumberland Instagram
e Cumberland Recreation Facebook
e Village of Cumberland Youtube

e Village of Cumberland LinkedIn

The use of any additional social media channels and decommissioning of any channels may be
approved by the Chief Administrative Officer.

The Village will not use paid advertising through online media that has removed accredited news
content.

Content Strategy

Generally, social media posts will use information provided through Village News at cumberland.ca
and will reflect each channel’s audience and purpose.

Information will be provided in an authentic tone and transparent manner. Information will be
provided proactively when resources allow.

Staff will use these guidelines and principles:

e follow the Visual Identity Guide
e information will be timely, clear and factual
e posts will use visual cues, such as interesting images and maps

Social media content will focus on items of public interest, such as:
e Council decisions on matters of public interest, strategic priority project updates, and
feature topic updates
e News and information about services and programs that benefit the community
e Operations and projects that impact residents, including traffic alerts
e Service change alerts, e.g. solid waste
e Significant land development applications
e Promotion of engagement opportunities
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e Committee volunteer and employee recruitment
e Emergency/Evacuation alerts, updates and orders

References
Communications Strategy

Visual Identity Guide
Council Code of Responsible Conduct
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